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Live Multiview Alternate 6 9216
 

Premium Add-on Channels Back 10 lop 

AT&T U-verse Buzz 300 Sportsman Channel 642 CBS Sports Network 643
 

Fox College Sports - AUantic 647 Fox College Sports - Central 648 Fox College Sports - Pacific 649
 

FOX Deportes 655 GollY 656 The Tennis Channel 660
 

lYG Network 670 HRlY 672 OUldoor Channel 680
 

YES Network 702 SportsNel New York 704 SportsTime Ohio 735
 

HBO (Home Box Office) 802 HBO (Home Box Office) - 803 HB02 804
 

Wesl
 HB02 - Wesl 805
 

HBO Family 806 HBO Family - West 807 HBO Signature 808
 

HBO Signature - Wesl 809 HBO Comedy 810 HBO Comedy - West 811
 

HBO Zone 812 HBOZone-West 613 HBO Latino 814
 

HBO Lalino - Wesl 815 Cinemax 832 Clnemax - West 833
 

MoreMAX 834 MoreMAX - Wesl 835 ActionMAX 836
 

ActionMAX - West 837 ThrilierMAX 838 ThrillerMAX - West 839
 

5SlarMAX 840 WMAX 842 OuterMAX 844
 

ATMAX 848 AT&T U-verse Buzz 1000 WBBM-HD-2 (CBS) 1002
 

HSN HD 1003 QVC HD 1004 WMAQ-HD-5 (NBC) 1005
 

WGBO-HD-88 (UNI) 1008 WLS-HD-7 (ABC) 1007 WPWR-HD-50 (MY 1008
 

NETWORKlY)
 

WGN-HD-9 (THE CW) 1009 WCIU-HD-26 (Ind.) 1010 WTTW-HD-11 (PBS) 1011
 

WFLD-HD-32 (Fox) 1012 WXFT-HD-60 (TF) 1016 WCPX-HD-38 (ION) 1038
 

WSNS-HD-44 (TEL) 1044 Velodly H0 1102 Universal HD 1104
 

HDNet 1105 HONe! Movies 1106 TNTHD 1108
 

TNT HD - West 1109 TBS HD 1112 TBSHD-Wesl 1113
 

MGM HD 1116 Smithsonian Channel HD 1118 Discovery Channel HD 1120
 

USA Network HD 1124 FX Network HD 1128 E! Enlertainment HD 1134
 

Comedy Central HD 1140 Spike lY HD 1145 G4 HD 1149
 

Syfy HD 1151 BET (Black Entertainment 1155 lY One HD 1157
 

Television) HD
 Crime & Investigation HD 1163
 

trulY HD 1164 A&E HD 1166 ABC Family Channel HD 1178
 

NetworkHD
 

HD
 

Bravo HD 1181 CNN HD 1202 CNN Headline News HD 1203
 

Fox News Channel HD 1210 Fox Business Network HD 1211 msnbcHD 1215
 

CNBC HD 1216 The Weather Channel HD 1225 TLC HD 1250
 

Animal Planet HD 1252 Travel Channel HD 1254 OWN - Oprah Winfrey 1256
 

Science HD 1258 Investigation Discovery HD 1260 National Geographic Channel 1265
 

Nat Geo WILD HD 1266 History HD 1270 BIOHD 1272
 

H2HD 1274 AT&T U-verse Buzz 1300 Disney Channel HD 1302
 

DisneyXD HD 1304 Nickelodeon HD 1314 Cartoon Network HD 1325
 

Cartoon Network HD - West 1326 The Hub HD 1335 Lifetime Television HD 1360
 

Lifetime Movie Network HD 1362 Style Network HD 1380 QVCHD 1420
 

HSN HD 1422 HGlYHD 1450 Food Network HD 1452
 

DIY Network (Do-It-Yourself 1454 Cooking Channel HD 1456 Planet Green HD 1465
 

Network) HD
 Wealth lYHD 1470 FUNimaUon Channel HD 1484
 

Havoc lY HD 1490 Halogen HD 1492 SWFNHD 1501
 

MlY (Music Television) HD 1502 Palladia 1505 VH1HD 1518
 

CMT (Country Music 1525 fuse HD 1535 TBN HD 1560
 

Television) HD
 BYUHD 1587 ESPN HD 1602
 

ESPNews HD 1604 ESPNU HD 1605 ESPN2 HD 1606
 

NFL RedZone HD 1629 NFL Network HD 1630 NBA lYHD 1632
 

MLB Network HD 1834 VERSUS HD 1640 GolfHD 1841
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~ 
at&t 

Derek Dickinson Whitacre Tower, Room 2916 
General Attorney 208 S. Akard Street 
AT&T Services, Inc. Dallas, TX 75202 

214757-3369 
FAX 214 746-2272 
dd8284@att.com 

August 8,2011 

Brian Hurh 
Davis Wright Tremaine LLP 
1919 Pennsylvania Ave., NW 
Suite 800 
Washington, DC 20006-3402 
(fax) 202-973-4499 
brianhurh@dwt.com 

Re: Comcast Request for AT&T Data for Effective Competition Filing 

Dear Mr. Hurh: 

This letter is in response to your request on behalf of Corncast Gable Communications, 
L.L.C. ("Comcasr) for information from AT&T under Section 76.907(c} of the FCC's 
rules, in particular, to demonstrate "effective competition" for certain communities in the 
state of Illinois. 

As we discussed on the phone and in emails.AT&T is providing this information to you
 
and your law firm ("DWT") as outside counsel representing Comcast with the
 
understanding that, if any communities qualify for effective competition using the AT&T
 
subscriber figures, DWT will disclose the total competing provider subscriber count to
 
Comcast such that Comcast will not be able to determine AT&T's subscriber counts (that
 
is, AT&T data plus data available from other providers, such as DBS providers).
 
Moreover, you have indicated that if a petition for effective competition is filed with the
 
FCC, DWT will submit AT&T's subscriber figures confidentially.
 

With that understanding, here is the data:
 

Clarendon Hills
 
AT&T U-verse TV subscribers:
 

Downers Grove
 
AT&T U-verse TV subscribers:
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Elmhurst
 
AT&T U-verse TV subscribers:
 

Evanston
 
AT&T U-verse TV subscribers:
 

Forest Park
 
AT&T U-verse TV subscribers:
 

HinSdale
 
AT&T U-verse TV subscribers:
 

Northfield
 
AT&T U-verse TV subscribers:
 

Oak Park
 
AT&T U-verse TV subscribers:
 

River Forest
 
AT&T U-verse TV subscribers:
 

Westmont
 
AT&T U-verse TV subscribers:
 

Willowbrook
 
AT&T U-verse TV subscribers
 

2 
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Wilmette
 
AT&T U-verse TV subscribers:
 

Just to be clear~ the subscriber counts above are as of July 31, 2011. 

Please feel free to call me at 214-7575-3369 (office) or 210-508-4247 (mobile) if you 
have any questions. 

Vl71frulY 
Y.~ui1 . .

y~j/YL(.jb.,~ 
Derek Dickinson 

3
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February 9,2011 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 200 
Washington. DC 20006 

To Whom It May Concern: 

Media Business Corporation r'MediaBiz") utilizes a multi-step process to accurately identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code includes the five digits of the United states 
Postal Service ZIP Code. a hyphen. and four more digits that determine a more precise location than the ZIP Code.) 

MediaBIz developed this methodology to address the potentlal shortcomings In utilizing 5-diglt ZIP Code data for 
"Effective Competltlon" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and munIcipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however. usually reside In one and only one municipality. MediaBlz uses Place, 
Minor Civil Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
detennine municIpal boundaries. MediaBiz uses the DynamapGll ZIP+4 Centroids database. which contains ZIP+4 
centroid correspondence for vIrtually all deliverable ZIP+4s, to Identify ZIP+4 Codes within municipal boundaries, 
among the over 60 millIon ZIP+4s in all 50 slates, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau oflhe Census, and the Tele AUas master street database. 

MediaBlz then utilizes its ZIP+4 Code mappIng to enable our clients to obtain proper "Direct·to·Home- {DTH} 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the Z1P+4 Code level. (Where a 
ZIP Code tails entirely within a franchise area, however, It Is unnecessary to Identify DTH subscribers at the ZIP+4 
Code level for thal5-digif ZIP Code. In such Instances, DTH subscribers are Identified by the 5-diglt ZIP Code only.) 

Only ZIP+4 Codes that meet specific criteria are included in thIs report. The following criteria must be met: 
• The centroid ofthe ZIP+4 Code is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap@ZIP+4 Centroids) Is either H • high-rise or S - street 

Our methodology has been used by many multiple system operators (MSOs) as part ofthelr Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view ofZIP+4 data as it 

relat~~.. 

~~aJlant 
Sr VP Products 
MediaBiz 

165 South Union Blvd #280 Lakewood, CO 80228 (303)271.9960 www.medlabiz.com 
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EXHIBIT 7
 

SBCA ECTR Summary. Pages
 

ZIP+4 Data provided on CD included with the exhibit.
 

A hard copy of the ZIP+4 data is available upon request.
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ECTR - Effective Competition Tracking Report saGA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

1 Requested total for Elmhurst, IL 1899 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036· phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report saGA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, betwee,:! your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

I Requested total for Evanston, IL 2793 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodolqgy: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multipJe dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620· fax 202-349-3621
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ECTR - Effective Competition Tracking Report sacA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and cqnditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

I Requested total for Forest Park, IL 845 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code Information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036· phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report siicN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
ConfIdential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

IRequested total for Hinsdale, IL 727 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers Is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report saeA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated july 7, 2011 please find the following Dlrect-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

IRequested total for Northfield, IL 256 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELlITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036· phone 202-349-3620' fax 202-349-3621
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ECTR - Effective Competition Tracking Report sacA' 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

I Requested total for Oak Park, IL 1933 

Data is current through 5/31/2011 

Report Prepared by: . 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has, been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) Inactfve accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report 

Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Dlrect-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

I Requested total for River Forest, IL 477 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIREClV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 

bUilding has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150' Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report saGA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: july 11, 2011 

ZIP Codes DTH Count 

IRequested total for Westmont, IL 1420 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code Information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELliTE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620· fax 202-349-3621
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ECTR - Effective Competition Tracking Report saGA' 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

IRequested total for Willowbrook, IL 343 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349~3630 

mesteves@sbca.org 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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ECTR - Effective Competition Tracking Report sacA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes 

I Requested total for Wilmette, IL 

DTH Count 

1335 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are ;only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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r ' 
/" / U.S. Census Bureau 

H1	 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection. nonsampling error, and definitions. see
 
http://www.censu5.gov/prod/cen2010/pI94-171.pdf
 

NOTE: Change to the California,Connecticul,Mississippi.New Hampshire,Virginia. and Washington P. L. 94-171 
Summary Files as delivered. 

Total: 

Vacant 

Hills 

Source: U.S. Census Bureau, 2010 Census. 

USCENSUSBURE/\U 
JldpJlliJ You Make /nfortlu{1 Dt'CISJL"I. 

Source: U.S. Census Bureau I American FactFinder 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_.. , 11/28/2011 
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/,i U.S. Census Bureau 
\ \'11'1("" (_.• . ,. ,. '\". )
FactFlnder .' "

Hi '	 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://\'M/w,census,gov/prod/cen2010fpI94-171.pdf 

NOTE: Change to the California,Connecticul,MississippLNew Hampshire,Virginia. and Washington P. L. 94-171 
Summary Files as delivered. 

Grove 

Total; 

Vacant 
.""-""-"'"'' 

Source: U.S. Census Bureau, 2010 Census. 

USCENSUSBUREi\U 
IlclpJIl,l ll'ti M'lk,' Iltturm!'d Dc'<lII"1t5 

Source: U.S. Census Bureau I American FactFinder 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_'" 11/28/2011 
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~ , 

.' t U.S. Census Bureau 

Hi OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error. and definitions, see 
htlp:/Iwww.census.govfprodlcen2010fpI94-171.pdf 

NOTE: Change to the California.Connecticul,MississippLNew Hampshire,Virginia. and Washington P. L. 94-171 
Summary Files as delivered. 

Elmhurst 

Total: 

Vacant 

Source: U.S. Census Bureau. 2010 Census. 

USCfNSUSBUREAU 
lIc1pln,] i'ot, M(l~c /n(orm<:d Dc'CliJl>/15 

Source: U.S. Census Bureau I American FactFinder 

http://factfmder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC_." 11/28/2011 



REDACTED - FOR PUBLIC INSPECTION 
ECTR - Effective Competition Tracking Report SBCN 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: JUly 11, 2011 

ZIP Codes DTH Count 

I Requested total for Clarendon Hills, IL 460 

Data is current through 5/31/2011 

Report Prepared by: 
Martin Esteves . 
Manager, J"1embership and Data Management 
202-349-3630 
mesteves@sbca.org 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multIple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served In a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) Invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELUTE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150· Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621
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REDACTED - FOR PUBLIC INSPECTION 

ECTR - Effective Competition Tracking Report SBCAJ 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 11, 2011 

ZIP Codes DTH Count 

I Requested total for Downers Grove, IL 2590 

Data is current through 5/31/2011 

Report Prepared by:
 
Martin Esteves
 
Manager, Membership and Data Management
 
202-349-3630
 
mesteves@sbca.org
 

Methodology: Dlrect-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
 
1100 17th Street NW • Suite 1150· Washington, DC 20036· phone 202-349-3620 • fax 202-349-3621
 


